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1 Based on the generalised results of Time Use Survey, conducted in the period December 19, 2022 - January 19, 2023.

2 In hours and minutes per person performing an activity during a 24 - hour period - time counted for those people who performed a specific activity during the research period.

3 Including social meetings, telephone calls, electronic communication, participation in cultural and sports events, visiting museums and art galleries, passive rest.

Day of average Pole (in %) Selected cultural activities by sex and age

2Average time to perform activities

Social life, participation
in entertainment and culture

Watching television
and films

58.5%63.4%

16.3%27.8%

78.8%79.1%

15-19 years

Reading,
listening to music and radio

Social life, participation
3in entertainment and culture

Watching television 
and films

1 h 44 min

1 h 22 min

2 h 37 min

61.3%

79.0%

22.8%

Reading, listening
 to music and radio

Cultural activities of Poles in 2023
based on results of Time Use Survey

age

%

%

20-24 25-34 35-44 45-54 55-59 60-64 65 years
or more

57.6
62.1

64.7
71.2

63.364.0

54.254.7

21.4
16.5

19.9

23.1

15.1
13.9

29.1
33.9

%

66.6 68.3
70.6

78.4 83.3
88.0

51.5

92.2

15-19 years 20-24 25-34 35-44 45-54 55-59 60-64 65 years
or more

15-19 years 20-24 25-34 35-44 45-54 55-59 60-64 65 years
or more

47.4%

5.7%

4.4%

4.6%

10.1%

12.8%

15.0%

personal care

travel and other unspecified activities

other

household and family care

mass media use

social life, entertainment and culture participation

employment (main and additional)
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